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introduction

Article marketing isan easy, low-cost, and highly effective way
to promote your productsand services. By download ing thise-
book, you@e taken the first step toward building your article
portfolio and getting the word out ab out your work.

According to experts, it takes21 daysto develop a new hab it.
Asyou complete eac h section of thise-book overthe next
three weeks, youdl be training yourself to write effective,
efficient articleson a regularbasisand developing the skills
you need to succeed with article marketing.

How to Use This Book

The best way to get the most out of 21 Tips: A 21-Day Course in
Effective Article Marketing isto use it every day and to go
through the daysin order. Youd also get more out of it if you
make a point of writing at least one article every day as you
go through the course. It shouldn® take you more than 30-60
minutesat the outset, and willprobably go even faster by the
time you getto the end.

Smalliconsthroughout the book willclue you in to different
typesof important information:

Quicktipsand great ideas

! An article-marketing DONG
< An article-marketing DO
/\ Waming: Avoid this pitfall

@ Don@ forgetE
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How to Submit to Article Directories

There are dozens of article directoriesout there, but our
fav orite iswww.Ezine Articles.com. Just sign up for a free

ac count, and posting your articlesiseasy-peasy. They walk
you through the whole thing N no fearneeded.

How to Choose an Article Directory

Like we said, there are scad sof them out there. Here@a
directory of article directories: http://tinyur.,com/334dd7. New
onesare cropping up allthe time, but thisisa fantastic starting
point.

How to Become an Article Marketing Pro

Remember, it takes21 daysto establish a new hab it, so stick
with it! At the end of three weeks, youdl have 21 articles
working foryou day and night to raise aw arenessab out your
organization. Won®that feel good? You can do it!

And if you need help orencouragement along the way, visit
the Lieuranc e-King Article Challenge Blog at
http://www.lkarticlechallenge.com forad vice and resources
to help you reac h your article marketing goals. Interact with
other article writers, read expert articles, and share your
personalexperiences.

Snc erely,
Suzanne Lieuranc e
www.workingwriterscoac h.com

Kristen King
www .kristenking freelancing.com
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day 1l

Let@ get started! The best way to get a feel for article
marketing isto see how othersare using it. Our first stop isone
of our favorite article directories, www .Ezine Articles.com.

Today, take some time to look at articlesin the categories
you@ like to write about and see what @alread y there, and
think about what you can add. You won't want to write and
submit an article that istoo much like something the directory
alread y has, so you'llneed to be sure yourtitlesand your
content are new to readers.

Have a few ideas? Great! Now, make a list of four article topics
you@ like to write about thisweek. Then, try to turn those four
ideasinto article titles.

_ Title Tips

¥ Use keywords.
¥ Include a subtitle.
¥ Srive foractive language.

Keywordsare useful for getting your articlesread . Think of the
wordspeople might use to search forthe information you®e
providing, and work those wordsand phrasesinto your title. For
instanc e, if yourtarget audience issoybean farmers, you might
title your article, CSoybean Farming Tipsand Tricks.O

Subtitleshelp you convey ad ditional information about your
article so people are more likely to read it. They also offer an
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ad ditional opportunity to include more keywords. The formula
isto put yourkeywordsas close to the beginning of the title as
possible, but it@also a good idea to repeat them at the end of
the title if it won@ sound weird. Here@an example with the
keywordsin italics: CFreelanc e Writing: Time Management Tips
That Will Help You Make More Money in Your Freelanc e Writing
Career.O

Remember, whetheryou®e using just a plain title orad ding a
subtitle, your lang uag e should ac tive, not passive.

I Passive: How Your Soybean Production Can Be Increased
+Active: How to Increase Your Soybean Production

Research hasshown that people preferto read articleswith
longertitlesrather than shorterones. So try to think of an
intriguing title, with keywordsat the beginning and end, that
will pullin readersand cause them to want to read your article
and use it in theirown e-zinesand websites.

Okay, now it'stime to get started on your list. You're on your
way to becoming an expert at article marketing!
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day 2

Sarting today, take a few minuteseac h day to add to your list
of topicsyou want to write articlesabout. Kristen likesto do this
by keeping a Word document on her desktop with a running
list of article ideas. Othersuse a notepad and pen. Choose
whatever method makesit easiest to do thisevery day .

Next, start thinking of titlesto go along with yourtopics. You
can have more than one title pertopic, so feelfree to be
creative and Qhink outside the box.O

Forexample, the topic Chrissmas might have these subtopics
or article titlesunder it:

¥ The History of Christmas in America

¥ Christmas Traditions Around the World Science

¥ 10 Easy ChrissmasDecorations You Can Make Tonight

- Writing a Tip List Article

A good title can often help you figure out how to structure the
article itself. Are any of yourtitlesabout tipsorideas for
ac complishing something ?

For a tipslist article, create a short introduction to tellreaders
know what kind of tipsyou willbe giving them and why. Then,
make a list of the tips, explaining eac h one in a sentence or

two. Then, end the article with a short concluding paragrap h.

Here are two examplesof the tip list format:
http://tinyurl.com/2svbx3 and http://tinyurl.com/38ut9s
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day 3

What @the benefit to writing articlesforfree? How can it help
you promote your busnessto give aw ay free information? The
authorresource boxisone of the key elementsin effective
article marketing .

The resource boxisthat little parag rap h ab out you and your
productsand servicesthat ap pearsat the end of eac h article
you write. Eac h time someone choosesyourarticle to include
in a website, e-zine, or other publication, he agreesto include
yourresource box at the end of the article N and that'sthe
payoff foryou the author of the article.

Make sure yourresource boxdoesnot sound like a resume. It
should include a short (one sentence orso) bio about you, the
authoralong with otherinformation that istruly a resource.

A good resource box alwayslead sread ersbac kto your
website orblog for more information, plusfree productsor
services, and ad ditional productsand servicesthat are forsale.

I Suzanne Lieuranc e isa freelance writer from the Midwest
who lovescandlelit dinners, long walkson the beach, and
fluffy cats. Her website iswww.working writerscoac h.com.

“Want more tipsto help you become a successful writer?
Subscribe to Suzann e Lieuranc e@free newsletter The
Morning Nudge (http://tinyur.com/36v7ry) fora free daily
dose of writing ad vice. Suzanne isa full-time freelanc e writer
and writing coac h.
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day 4

Writing an article every day can seem like a lot of work, but
article templates make it fast and fun.

We Qe already talked about the tip list article format (day 2). A
smilar and equally easy article type isthe GtepstoOarticle.

Use the GstepstoOformat to create an article that givesthe
stepsinvolved in ac complishing a specific task orgoal.

_ Sepsto Writing a C8teps toOArticle

1.

Write a descriptive title, like CFve Sepsto Writing a
&GepstoOArticle.OYou can pick any numberyou like,
but research has shown that 5,7,9,and 10 are all
numbersthat evoke a strong reac tion from readers.
Craft the introductory parag rap h. Tell the read er what
you're going to help him do and remind him of why he
needsthishelp.

Write your steps(we preferto numberthem) and
explain eac h one in a sentence ortwo.

Wrap it allup with a conclusion. Tellthe read er what he
can do with thisinformation, or how easy it willbe to
solve hisproblem orreac h hisgoal if he just follows
these 5 steps.

Here are two examplesof the GtepstoOformat:
http://tinyurl.com/37v2yv and http://tinyurl.com/33jtun
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day5

Here@another popular article format to use when writing short
articlesfor article directories: the QecipeOor Chow-toOformat.
Just as the name implies, thistype of article teac hesthe
readershow to do something.

How to Write a GRecipeOor (How-toOArticle

1.

Frst, give yourrecipe or how-to article a jazzy title to
attrac t the reader, like "Travel Bac k in Time: How to
Make LuxuriousBath ProductsLike the Ones Your
GrandmotherUsed to Use" or"Recipe for Success."
Next, include an introductory parag rap h. You mig ht
indicate why thisisthe perfect recipe fora certain
occasion (eg, it'sso easy even kidscan make it, it will
skyrocket your career, etc.).

Next, list the ingredientsor materialsneeded forthe
finished product.

Then, give the directionsin numbered stepsorin several
short parag rap hs.

End your article with a concluding parag raph. What
can the read erdo now that he/she knowsthisrecipe?

That'sit. See how easy it can be to create another great
article? Try it today.

Here are two examplesof the how-to format:
http://tinyurl.com/37j6tb and http://tinyurl.com/3dpfyz
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day 6

The purpose of an article isusually to inform orentertain, and
many good articleshelp read erssolve a problem. Our fav orite
problem-solver format isthe Qvhat do to whenOarticle.

How to Write a ONhat to Do WhenOArticle

1. FHrst,come up with a compelling title that laysout the
problem and promisesa solution. Example: "What to Do
When Your Dog Won't Sop Barking at OtherDogs"

2. Present the problem in yourfirst parag raph. Example:
Cever feel like an outcast in your own neighborhood
because yourdog won't stop barking at otherdogs
when you take him fora walk?0

3. Next, tellwhat NOTto do to solve thisproblem. Thiscan
include several sentencesor parag rap hs.

4. Then,include a paragrap h ortwo that explainswhat to
DO to solve the problem.

5. Hnish the article with a reminder of how the information
isvaluab le to the reader. Example: QNow that you
know what to do to keep Fdo from barking at other
dogs, the two of you can enjoy many nice long walks
togetherN and yourneighborswon't run for cover
wheneverthey see you coming.O

People have all sortsof problemsyou can help them solve, so
get busy with a few "what to do when" articlesright now.

Here@an example of a Qvhat to do whenOarticle:
http://tinyurl.com/2ju5jx
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day 7

Many valuab le and helpful articlesare onesthat tella personal
story rather than giving instructions ortips. Allyou have to do to
write a personal story article iswrite a descriptive title, tell your
story, and sum up what you leamed from it orhow it®

chang ed yourworldview.

/\ Before You Write Your Personal Story

The personal story should be ab out your personal experience,
but be sure you recognize the difference between a personal
story and a too-personal story.

I Too personal: Why Divorcing My Cheating Bastard of a
Husband Was the Best Thing | Ever Did (Even Though Id
Never Get That 20 Years Bac k)

“Probably okay: How Refusing to Accept Infidelity Gave
Me Slf-Confidence | Never Had Before

Yourshort personal story isa great opportunity to share your life
experienceswith otherswho may benefit, but don®forget that
your clientsand customerscould read it, too. Remain
professionaland don® submit an article you think you could
regret later.

Here are two examplesof personal story articles:
http://tinyur.com/2nm5qt and http://tinyurl.com/358kat
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day 8

If you®e like most people, youQe read at least a few articles
that warn readersab out some sort of trap . In a Qrap sarticle,O
yourintroductory parag raph should explain the specific traps
that many people fallinto regarding some specific event or
situation.

How to Write a OrapsOArticle

1. Hrst, craft a title that describesthe situation and how
many trap syou@e tac kling : Example: "10 Trapsto Avoid
When Dieting ."

2. Next, introduce the topic preview forthe reader how
dang erousthe situation can be if he isn@ prepared.

3. Then, list the trapsand how to avoid eac h one. You
can use a bulleted list,a numbered list, or short
parag rap hs with subheadings.

4. Conclude the article with an assurance to the reader
of how safely he willbe able to avoid these trapsnow
that he isaware of them.

No matterwhat businessyou®e in, you know about some trap s
that your customersmay run into. So, ad d them to that list of
articleswe started on days1and 2. Now, crank up your
computerand start writing those articled!

Here are two examplesof Qrap sOarticles:
http://tinyurl.com/32avg3 and http://tinyurl.com/3arqgp
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day 9

Here'sa tip for writing a quick and easy article for an article
directory: Interview someone in your area of focus. For
example, if you write ab out pets, interview a pet shop owneror
someone who runs a pet-sitting service

The pet-sitting service owner might just give you enough
information to write an article called "Hiring a Pet Stter: 5
Reasonsto Leave Your Petsin the Comfort of Their Own Home
ThisHoliday Season.” You get the idea.

_ Interview Tips

¥ Make sure yoursubjectisan expertin her field.

¥ Introduce the article with a brief summary of your
subject@bac kground to estab lish her authority.

¥ Be sure to put the keywordsearly in yourtitle N and
don®forget, your subject@name isa big keyword.

Sart thinking of who you could interview for an e-zine article.
Then, e-mailthisperson and ask for the interview. Next,
compose a list of questions to submit via e-mail.

Formatting an interview article iseasy: intro, question and
answer, and conclusion. The interview isa smple, yet powerful,
article format. Try a couple, and hav e fun with them!

Here@an example of an interview article:
http://tinyurl.com/36sgz4
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day 10

Have you created a Gop 100list yet asone of your articlesfor
the article directories? If not, what are you waiting for? E-zine
publishersand read erslove top 10 lists. And, they're easy to
write, so you should love them too.

You can write a top 10 list about just ab out anything. Here are
some examples:
¥ Top 10 ReasonsforLoving the Feelance Writer's Life!
(http://tinyurl.com/yp585v)
¥ Top 10 Writing MistakesMad e By New Children's Writers
(http://tinyurl.com/yp jrkf)
¥ 10 Waysto Manag e Sress (http://tinyurl.com/2brf8c)

If you can @ think of 10 things, don@ panic. Top 5, 7, 9, any
number of thingsare all favoriteswith readersand editorsalike.

Some writers like to follow the David Letterman format and
count bac kwardsto 1, and otherslike to go in order starting
with 1. Etherway, start with an introductory parag rap h and
wrap it up at the end.

_ OlopOlist Tips
¥ Put the numeral 10 in your title instead of writing it.
¥ Use a numbered list ratherthan paragrap hsorbullets.
¥ DonQbe afraid to be funny orpick the top worst of
something instead of the top best.

Put on your "thinking cap "today and start creating a top 10 list.
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day 11

Now that you hav e a few solid article formatsunderyourbelt
and know how to write a great authorresource box, let@talk
ab out some otherthingsyou can do to make your article
marketing effective.

When you submit your work to article directories, include your
photo in your professional profile whenever possble. When you
include your photo in your profile, it wilappear with eac h
article you post.

Your photo givesyour articlesmore credibilty because read ers
associate an ac tual person with the information they are
reading. Plus, your photo will help you begin to create a brand
foryourself because readersstart recognizing you the more
they see your photo posted in different plac es.

@ Resource Box Reminders

Yourresource boxiscalled a resource box because it should
be a resource foryourreader. A free e-book forjoining your
mailing list one great option for a resource box offer, like the
example of Quzanne Geffective resource box from day 3. S is
a free report ortipssheet. Save a few of your short articles
bac k and combine them into a free e-book ortipssheet for
thispurpose.

Whateveryou offerneedsto be related to the information in

the article where yourresource box ap pears, and should be
valuab le to the reader N information they ac tually want .
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day 12

Try writing articlesin pairstoday. Forexample, take a longer
article and divide it into two partsand submit it as two
separate articles, orindicate that the article ispart 1 and the
otherispart 2. (Foran example, see the article pair
http://tinyurl.com/yu4ccg and http://tinyurl.com/2ehr2d.)

Pick a topic that you already know a great deal about and
write two related articlesabout it. Forexample, if your expertise
isin pet care, forexample, you could write one article ab out
the meritsof leaving your petsat home with a pet sitterand a
companion article ab out thingsto do to make it easieron your
petto stay at home with a pet sitter while you're away . (Foran
example, see companion articles http://tinyurl.com/26za25
and http://tinyurl.com/27t2cn.)

@ Getting More Miles Out of Every Article
You can alwaysgo bac k and write a companion piece to go

with an article you wrote earlier. Make it a hab it to look bac k
overyour existing articlesfornew ideas.
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day 13

Are you writing articlesfor a variety of topic categories? If so,
be sure that with eac h article you change yourresource box
to make an ap propriate offerorresource to the read erfor that
particular category.

Forexample, Suzanne often submitsrecipesorfood tips. With
those articles, herresource box saysthat she'sownerof the
Three AngelsGourmet Company and she tellsreadersto visit
herwebsite to receive herfree e-book 50 Fab ulousFood Tips,
Recipes, and Ideas for Easy Entertaining .

We both submit article about writing. Suzanne usually usesher
resource box forwriting-related articlesto draw read ersto
http://www.workingwriterscoac h.com/ and offersthem two
free e-booksforwriters, whereas Kristen directsherreadersto
hervariousblogson business, health, pets, and writing to
increase theirrespective traffic and subscriber base.

A Beware of Brand Dilution

Writing in a variety of categoriescan help you get new read ers
and increase yourchancesof an article being picked up by
ano ther publication. But there@also a drawbac k: It can dilute
your "brand."

Forexample, if Suzanne has 60 articlesall ab out writing, she
has an extremely strong brand asa writing expert. But if she
has 30 ab out writing, 20 ab out food, and 10 miscellane ous
articles, herbrand islessclear.
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@ Use Article Marketing As Part of an Overall Srategy

To avoid diluting your brand, think about what you want to

ac complish with article marketing. If you want to be known as
an expertin a particularfield, to develop a platform in that
area, stick with that category in the beginning. But if your goal
isprac tice writing in a variety of topic areas and show read ers
that you can write ab out anything, go for it.

Eac h article marketer has different goals, and article marketing

can benefit vitually any businessendeavor. The trick isto use
your articlesstrategically to reac h yourgoals.
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day 14

lt@beentwo weekssince you started this21-day course, so
you should have at least a few article out there in the
directories. Are you checking your article reportsto see how
they®e performing ?

@ Rememberto Check Your Reports

www.Ezine Articles.com offersa variety of metricsabout how
your articlesare being used once you submit them, including
how many timesthey@e been viewed, how many times
variouslinkshav e been clicked, and whetherreadershav e
rated them. To see thisinformation, follow these steps:

¥ Log into yourac count.

¥ Clickthe Author Resourcestab .

¥ Click My Article Reports.

- Say Informed With Google Alerts

To see where your articlesare appearing online, sign up fora
Google Alert at www.google.com/alert forthe title of eac h
article. tGfree, and every day youdl receive an e-mail letting
you know where your articleshave been used. You can also
use Google Alertswith yourname and otherkey phrases.
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day 15

Asyou create more articles, keep thinking about who it isyou
want to attract as a reader. Who do you want to lead back to
your site(s), and why do you want to lead them there?

Ideally, you should have something to sell at your site, such as
your services, a product, an online course, etc. Or, you could
just lead people bac kto your site right now to get them to sign
up foryour mailing list. If you start creating a list now, once you
do have a product or service to offer, you'll already have a
great list of potential customers.

Article writing isjust one piece of the marketing puzzle that
helpsyou develop a busness, or, formany people, a freelanc e
writing career. Think of everything you do as a piece of that
puzzle N and make sure all the piecesfit togetherin some
way . Aswe discussed in day 13, article marketing should be
part of your overall market strategy.

S0, with that in mind, when you create an e-book with your
articles, be sure you include a link to your website and /or blog
at the bottom of eac h pag e in the e-book.

Also, you can let otherpeople distribute youre-booksforyou
N so you get more read ers, and more people coming bac k to
your sites. If you want to allow this, be sure to print ssmething in
your e-book that saysit'sokay to share youre-bookaslong as
itisforwarded in itsentirety. See the front of thise-book foran
example.
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day 16

Asyou post articlesto ezinearticlescom, oranother article
directory, have a friend orbusinessassociate rate them for
you. Articleswith a high rating tend to be read , and picked up
by editors, more often than nonrated articles.

Also, it'sgood to have postive commentsab out your articles. If
you participate in the Lieurance-King Article Challengeseach
quarter, take some time to read other particip ant sGarticles
and make postive commentsabout at least a few of them. It
really doesn't take much time to read a few shorntsarticlesand
leave a comment.

- Spread the Love

Today, when you®e finished with your article forthe day, read
some of the articlesin yourcategory and leave genuine,
positive commentson other authorsQarticles; your colleag ues
will likely return the favor.
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day 17

Aftertwo and a half weeksof article marketing, you probab ly
have a few piecesyou started and never finished. Today, look
bac k through your filesto see if you have any material you
wrote ag esag o that could be smoothed into shape to
become a new article.

If you®e having trouble coming up with idea, revisit your list
from days1land 2 (you have been keeping up with it, right?)
and see if you can @squeeze a few more ideas out of it.

An effective article doesn't need to be much more than a list
of related ideas (tips, directions, thingsto avoid, etc.) with an

introduction and a conclusion. If you have valuable advice to
offer, you have a valuab le article.

/\ Don®GetBogged Down by Perfectionism

We know so many would-be writerswho don't finish thing s
because they are perfectionistsand are never satisfied with
their work. Don't make writing an article into a big deal.

Your article doesn® need to be an epic novel N 300 wordsis
plenty. Make a quick list of five thingsyou want to write ab out,
pickone, and bang that article out in one shot. Proofit and
then submit it. No endlessediting allowed.
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day 18

Did you know that just about every day of the yearisa holiday
orobservance of some sort? Try developing a list-based article
around an upcoming holiday orevent.

_ Placesto FAnd Holidaysand Observances
¥ Brownielocks (http://tinyurl.com/xx3d) BDaily, monthly,
and weekly observanc esincluding wac ky and little-
known ones.
¥ Nat®Health Observances (http://tinyur.com/ap rég) B
USawarenessdays, weeks, and months.

Here@an added perk for holiday related articles- Unlike a
printed mag azine that willonly feature your article in a single
issue, your holiday articleswill remain at article directories, and
be picked up by editors, year afteryear.
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day 19

Congratulations! We®e almost at the end of our 21-day
course,and by now you must hav e written at least a few
articlesfor article directories. Good foryou!

- Repurpose Your Content for Maximum Results

Think ab out compiling some of yourrelated articlesinto a free
e-book forpeople who sign up foryour mailing list. Design a
smple, attrac tive coverand maybe even create a 3D grap hic
of the book to post on yourwebsite orblog.

@ Presentation Counts

An attrac tive grap hic willdraw more people to youre-books
than only an opt-in box and the title of the book(s). And if your
bookislaid out nicely with consistent fontsand spac ing,
people willfocuson the content and noton any layout
problemsthey might encounter.

Youcando it N so get started.
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day 20

Today'stip isac tually a remind er. By now you hav e probab ly
written a dozen or so great articles. But what isyour purpose in
marketing these articles? In otherwords, so what if you hav e
100 articlesat www .Ezine Articles.com if you don't have a
definite purpose for writing them?

And where doesyour purpose come into play? In your
resource box, of course. So, before you submit a ton of new
articlesto an online directory, figure out what your purpose is.
What do you want read ersto do when they click on that link in
your resource box?

/\ A Wimpy Call to Action Means Wimpy Results

If youronly callto ac tion in yourresource boxisforread ersto
visit your blog orwebsite, then you're probably disap pointed
that you aren't getting more clientsfrom your articles.

However, if yourcall to ac tion sayssomething like "vist my
website and find out how to receive two free e-booksfor
writers/widows/ nat ure lovers/'you name it here," then you're
probably thrilled at the way your mailing list isgrowing, and
you're making good use of these articles.

@ Srategy Is Key
We @e not trying to beat a dead horse, here N we@e trying to

emphasize exac tly how importantitisforyou to have a
purpose foryourarticle marketing efforts.
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So take a few minutestoday to think ag ain about what you
want to ac complish with your article marketing . Has your goal
chang ed sinc e the beginning of thiscourse? Are you using
your articlesas wellas you could to start orgrow a busine ss?

Having a definite purpose, and a strong callto ac tion (in your
resource box), can make a big difference in the effectiveness
of your articles. That way, you aren't writing the se articlesfor
Fee. Instead , you're using them as a free way to market your
productsand services.
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day 21

Congratulations! Today isthe last day of our21-day course on
effective article marketing. By now you should hav e written
more than a dozen articlesfor article directories.

Today, start telling your friendsand colleaguesab out your
articlesand encourag e them to use your articlesin their
newsletters, e-zines, and at theirwebstesand blogs. If you
hav e yourown blog orwebsite, link to your articlesand
individual authorpag e to draw attention to your articles.

If you're taking partin any of the quarterly Lieuran ce-King
Article Challengesthisyear, you can also exchang e articles
with other writerswho have ac cepted one of the Challenges.
If you aren't taking part in any of the Article Challenges(and
why not???), send an e-mail to Suzanne

(suzan ne @working writerscoac h.com) or Kristen

(kriste n@kriste nking freelanc ing.com) to let usknow when you
hav e an article that we might be able to use for our stes!

We hope you have enjoyed these 21 tipsforeffective article
marketing. And, since it takes21 daysto develop a new hab it,
you should now be in the habit of writing articlesfor effective
article marketing . Here'sto your writing success!

Suzanne Lieuranc e
www.workingwriterscoac h.com

Kristen King
www.kristenking freelancing.com

www.lkarticlechallenge.com



about suzanne

Lieurance-King Article Challenge Co-
Host Suzanne Lieurance isa former
classroom teac her, now a full-time
children& author, freelanc e writer, and
The Working Writer@ Coac h. She

teac heschildren@writing for the
Institute of Children@ Literature based in
West Redding, Conne cticut. She isalso
owner of the Three Angels Gourmet Company
(http://www.threeangelsgourmet.com/) whose Cheavenly
gourmet mixesOare availab le at gourmet food storesand gift
shopsac rossthe country.

Suzanne isthe authorof 15 published booksfor children and
has written articlesfor a variety of mag azines, newsdetters, and
e-zine slike Family-Fun, Kan sas City Weddings, Instructor

Mag azine, New Moon for Girls, Children® Writer, and many
others. Asthe owner of the Three AngelsGourmet Co.,
Lieuranc e offersdaily food tipsonline and contributesfood
articlesto a variety of web stesand otheronline publications.
Lieuranc e offers The Working Writer@ Coac hing Program, an
intensive 8-weeksof personal coac hing, via teleclass, e-mail
discussion group, and private e-mail for writerswho want to
turn theirlove of writing into a part-time orfull-time career.

Contact Suzanne at suzan ne @working writerscoac h.com.

www.lkarticlechallenge.com



about kristen

Challenge Co-Host Kristen King has more
than 5 yearsOexperience writing and editing
for businessand publication, and hercredit
list inc ludesfiction and nonfiction books,

| websitesand brochures, manu als, busine ss
communications, newspaperand mag azne
articles, poetry, short stories, and personal
4 essays. Herexperience includespositions at

newspapers, a parenting mag azine, an award-winning literary
mag azine, and an internationally ac claimed medical journal
among others. Her professional website,

www kristenkingfreelancing.com, wasnamed a finalist in the

2006 Writer@ Digest Best Writer@ Website Contest.

Kristen blogsatE

¥

¥

Inkthinker (www.inkthinkerblog.com) - Dishing on the insand
outsof the freelance life

meow/bark/blog (www.meowbarkblog.com) - What
happenswhen petsoutnumberpeople 3to 1

Lively Women (www.livelywomen.com) - WomenOsealth
and wellnessinformation you can actually use

Biz Chicks Rule (www .bizchicksrule.com) - Who saysitOsa
manOsvorld?

LK Article Challenge Blog (www.lkarticlechallenge.com) -
Helping writerssucceed one article at a time

Contact Kristen at kriste n@kriste nking freelanc ing.com.

www.lkarticlechallenge.com



about the challenge

The Lieuranc e-King Article Challenge kicked off in Janu ary
2007 with the first New Year® Article Challenge. Every quarter,
roug hly with the start of eac h new season, Suzann e Lieuranc e
and Kristen King lead a group of freelanc e writersin
developing their article marketing skillsand building writing
platformsto grow their busine sses.

Although eac h writer setsindividual goals, all of the Challenge
participantswork to complete a specific number of articles
and earn the coveted Golden PJsaward to post on theirblogs
and websites.

Challenge participation isfree and open to anyone. The writers
partaking in the Challenge enjoy camaraderie through the
group e-mail discussion list and expert ad vice and Challenge
updateson the LK Article Challenge Blog
(www.lkarticlechallenge.com).

Would you like to participate in the next round of the LK Article
Challenge? Vist the blog and sign up using the form at the top
of the page. We see you there!

www.lkarticlechallenge.com



