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introduc tion 
 
 

Art ic le  ma rketing  is an  easy, low-c ost, an d  highly e ffec tive wa y 
to p romote your p roduc ts and  se rvic es. By download ing  this e-
book, youÕve tak en the  first step  towa rd  b uild ing  your a rtic le  
portfo lio an d  gett ing  the  word  out ab out your work. 
 
Ac c ord ing  to experts, it  tak es 21 d ay s to  deve lop  a ne w hab it. 
As you c omp lete  eac h sec tion of this e-book over the  ne xt 
three  weeks, youÕll be training  yourse lf to write e ffec tive, 
effic ient  a rtic les on a  reg ula r ba sis an d  deve lop ing  the  skills 
you ne ed  to  suc c eed  w ith a rtic le  ma rketing . 
 
How to Use This Book 
 
The  best way  to  get the  most out o f 21 Tips: A 21-Day  Course in 
Effec tive  Artic le Ma rketing  is to  use  it  eve ry d ay  an d  to  go  
through the  d ay s in o rder. YouÕll also  get more out of it  if you 
mak e a p oint of writing  at  least one  a rtic le every d ay  as you 
go through the  c ourse. It  sho uldnÕt tak e  you more  than  30-60 
minutes a t the  outset, an d  will p rob ab ly go  even faster b y the  
time you get to the  end . 
 
Sma ll ic ons throughout the  book will c lue you in to d iffe rent  
types of imp ortant  informat ion: 
 

 Quic k t ips a nd  g reat  ideas 
!  An a rtic le-marke ting  DONÕT 

 An a rtic le-marke ting  DO 

 Wa rning : Avo id  this p itfal l 

 DonÕt fo rgetÉ  
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How to Submit to Artic le Direc tories 
 
The re are  d ozens of a rtic le  d irec tories out the re, b ut our 
fav orite is www.Ezine Artic les.c om. Just sign up  fo r a free 
ac c ount , an d  posting  your a rtic les is easy-peasy. The y wa lk 
you throug h the  whole thing  Ñ  no  fea r ne ed ed . 
 
How to Choose an Artic le Direc tory 
 
Like we said , the re  a re sc ad s of them out the re. HereÕs a  
d irec tory o f artic le d irec to ries: ht tp :/ / t inyurl.c om/ 334dd7. New 
one s are c rop p ing  up  al l the  time, but this is a  fa nt astic  sta rting  
point. 
 
How to Bec om e an Artic le Marketing  Pro 
 
Remember, it  tak es 21 d ay s to  esta b lish a  ne w hab it, so stic k 
with it ! At the  end  of three  weeks, youÕll hav e 21 a rtic les 
working  fo r you d ay  an d  nig ht  to raise aw arene ss ab out your 
orga nizat ion. WonÕt that  feel good ? You c an do  it! 
 
And  if you ne ed  he lp  o r enc oura gement  a long  the way , visit  
the  Lieuranc e-King  Artic le  Chal leng e Blog  at  
ht tp :/ / www.lka rtic lec ha lleng e.c om fo r ad vic e and  resourc es 
to he lp  you reac h your art ic le marke ting  goals. Int erac t w ith 
othe r a rtic le writers, read  expert a rtic les, an d  share  your 
persona l experienc es. 

  
Sinc erely, 

Suza nne  Lieuranc e   
www.working write rsc oac h.c om 

 
Kristen King  

 www.kristenking free la nc ing .c om 
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da y 1 
 
 
 

LetÕs get sta rted ! The  best wa y to get a  feel fo r ar tic le 
marketing  is to see ho w othe rs are  using  it . Our first stop  is one  
of our fav o rite artic le d irec to ries, www.Ezine Artic les.c om.  
 
Today , tak e some time  to  look a t artic les in the  c at egories 
youÕd  like  to  w rite  a bout a nd  see  what Õs a lread y the re , an d  
think a bout what  you c an  a dd . You won't wa nt  to write an d  
sub mit a n art ic le  that  is too muc h like  something  the d irec to ry 
alread y has, so you'll ne ed  to be sure  your tit les an d  your 
c ontent  a re ne w to  rea ders. 
 
Hav e  a  few  idea s? Great ! Now, mak e  a  list of four artic le top ic s 
youÕd  like  to  w rite  a bout this week. Then, try to turn tho se four 
idea s into  a rtic le titles. 
 

  Title Tips 
 

¥ Use keyword s.  
¥ Inc lude  a  sub title . 
¥ Strive for ac tive la ng uag e. 

 
Keywords a re useful for getting  your art ic les read . Think of the  
words peop le  mig ht  use to sea rc h for the  info rmat ion youÕre  
p rovid ing , a nd  work those word s an d  p hrases into your title . Fo r 
insta nc e, if your ta rget a ud ienc e is soybea n farmers, you might  
title  your ar tic le , ÒSoybean Fa rming  Tip s an d  Tric ks.Ó  
 
Sub titles he lp  you c onvey ad d itiona l info rmat ion a bout your 
artic le so peop le are  more  like ly to rea d  it. The y a lso offe r an  
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ad d itiona l opp ortunity to inc lude  more keywords. The  fo rmula 
is to  p ut your keywords as c lose  to  the  beg inning  o f the  tit le  as 
possib le , but itÕs also a good  idea  to  repeat  the m at  the  end  of 
the  t itle  if it wonÕt sound  weird . HereÕs a n exa mp le with the  
keywords in ital ic s: ÒFreelanc e  Writing : Time Man a gement  Tips 
That  Will Help  You Mak e  More Money in Your Freelanc e Writ ing  
Ca reer.Ó 
 
Remember, whe the r youÕre using  just a  p lain title  o r ad d ing  a  
sub tit le, your lang uag e  sho uld  ac tive , no t pa ssive . 
 

!  Pa ssive : How Your Soybean  Produc tion Can  Be  Inc rea sed  
Ac tive : How to Inc rease  Your Soybean Prod uc tion 

  
Resea rc h ha s sho wn tha t peop le p refe r to rea d  a rt ic les with 
long er t itles rat he r tha n sho rter one s. So  try to  think of a n 
int riguing  t itle , with keywords at  the  beg inn ing  an d  end , that  
will pull in rea ders an d  c au se  the m to  want  to  rea d  your artic le 
and  use it  in the ir own e-zine s an d  websites. 
 
Okay , now it's t ime to get started  on your list. You're on your 
way  to  bec oming  a n expert at  art ic le ma rketing ! 
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da y 2 
 
 
 

Sta rting  tod ay , tak e a few minutes eac h d ay  to  a d d  to  your list 
of top ic s you wa nt  to write art ic les a bout. Kristen likes to  do  this 
by keep ing  a Word  doc ument on he r desktop  with a  runn ing  
list of art ic le  ideas. Othe rs use a no tepa d  an d  pen. Cho ose 
what ever metho d  mak es it easiest to  d o this every day . 
 
Next, start thinking  of t itles to  go  along  w ith your top ic s. You 
c an hav e  more tha n one  title  per top ic , so  feel free to  be  
c reat ive an d  Òthink outside  the  box.Ó 
 
For exa mp le , the  top ic  Christmas might  hav e the se sub top ic s 
or art ic le  tit les under it : 

¥ The  Histo ry of Christmas in Americ a  
¥ Christmas Tra d it ions Around  the  World  Sc ienc e 
¥ 10 Easy Christma s Dec ora tions You Ca n Mak e  Tonight  

 

  Writing  a  Tip  List Artic le 
 
A g ood  title  c an  often he lp  you figure out ho w to struc ture the  
artic le itself. Are an y o f your titles a bout tips or ideas for 
ac c omp lishing  something ?  
 
For a  tip s list a rtic le , c reat e a sho rt int rod uc tion to te ll rea ders 
kno w what  kind  of tip s you will be  g iving  the m a nd  why. The n, 
mak e a list of the  tip s, exp laining  eac h one  in a  sentenc e  or 
two . The n, end  the  ar tic le  w ith a  short c onc lud ing  parag rap h.  
 
Here  a re two  exa mp les of the  tip  list fo rmat : 
ht tp :/ / tinyurl.c om/ 2svbx3 a nd  ht tp :/ / tinyurl.c om/ 38ut9s  
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What Õs the  bene fit to w riting  art ic les fo r free? How c an it he lp  
you p romote  your b usine ss to g ive aw ay  free info rmat ion? The  
au thor resourc e box is one  of the  key elements in effec tive 
artic le marketing . 
 
The  resourc e box is tha t little  p arag rap h ab out you an d  your 
p roduc ts a nd  se rvic es that  ap pea rs at  the  end  of eac h ar tic le  
you write . Eac h time  someone  c hooses your a rtic le to  inc lude  
in a web site , e-zine, or othe r p ub lic at ion, he  ag rees to  inc lude 
your resourc e box at  the  end  of the  ar tic le  Ñ  a nd  that 's the  
pay o ff for you the  au thor of the  a rtic le. 
 
Mak e sure  your resourc e box does no t sound  like  a  resume. It  
sho uld  inc lud e a sho rt (one  sentenc e  or so ) b io  a b out you, the  
au thor along  w ith other informat ion that  is truly a resourc e .  
 
A g ood  resourc e box a lway s lead s read ers b ac k to your 
website or b log  for more info rmat ion, p lus free  p roduc ts or 
servic es, an d  ad d it ional  p rod uc ts an d  servic es tha t a re for sa le.  
 

!  Suzanne  Lieuranc e  is a  freela nc e write r from the  Midwest 
who  loves c an d lelit d inne rs, long  walks on the  bea c h, an d  
fluffy c at s. Her website is www.working writersc oac h.c om. 
 

Wa nt  more  tips to he lp  you bec ome a suc c essful writer? 
Sub sc ribe to Suzann e Lieuranc eÕs free newslette r The  
Morning  Nudge (ht tp :/ / tinyurl.c om/ 36v7ry)  for a  free d ai ly 
dose  of w riting  ad vic e. Suza nne  is a  full-time  free la nc e writer 
and  writing  c oac h. 
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Writing  an  a rtic le  every d ay  c an  seem like  a  lot o f work, but 
artic le temp lat es mak e  it  fast a nd  fun. 
 
WeÕve al rea dy ta lked  a bout the  tip  list a rtic le fo rmat  (da y 2). A 
similar  a nd  eq ual ly easy a rtic le type  is the  Òsteps toÓ a rtic le . 
 
Use the  Òsteps toÓ fo rmat  to  c reat e an  a rtic le  that  g ives the  
steps inv olved  in ac c omp lishing  a spec ific  ta sk o r goal .  
 

  Steps to Writing  a  ÒSteps toÓ Artic le 
 

1. Write  a  desc rip tive  tit le , like  ÒFive Step s to  Writing  a  
ÔSteps toÕ Artic le .Ó You c an  p ic k a ny number you like, 
but researc h has shown that  5, 7, 9, an d  10 a re al l 
numbers that  evoke a strong  reac tion from rea ders. 

2. Craf t the  introduc tory p arag rap h. Te ll the  read er what  
you're g oing  to  he lp  him d o an d  remind  him of why he  
ne eds this he lp . 

3. Write  your step s (we  p refer to  number the m) a nd  
exp la in eac h one  in a  sentenc e or two.  

4. Wrap  it  a ll up  with a  c onc lusion. Te ll the  read er what  he 
c an do  w ith this info rmat ion, or how easy it will be to 
solve  his p rob lem or reac h his g oal  if he  just fo llows 
the se 5 steps. 

 
Here  a re two  exa mp les of the  Òsteps toÓ format :  
ht tp :/ / tinyurl.c om/ 37v2yv a nd  ht tp :/ / tinyurl.c om/ 33jtun  
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HereÕs an othe r pop ula r a rtic le  fo rmat  to  use  whe n writing  short 
artic les for a rtic le d irec to ries: the  Òrec ip eÓ or Òho w-toÓ fo rma t. 
Just as the  na me imp lies, this type  of a rtic le  teac hes the  
rea ders how to  d o something . 
 

  How to Write a  ÒRec ipeÓ or ÒHow-toÓ Artic le 
 

1. First, g ive your rec ipe or ho w-to  a rtic le a ja zzy t itle  to 
at trac t the  rea der,  like "Trav el Bac k in Time: How to 
Mak e Luxurious Bat h Produc ts Like  the One s Your 
Gra nd mothe r Used  to  Use" o r "Rec ipe  for Suc c ess." 

2. Next, inc lude  an  int roduc tory pa rag rap h. You mig ht  
ind ic at e  why this is the  perfec t rec ipe  fo r a c e rta in 
oc c asion (eg , it 's so easy even kids c an  mak e  it , it will 
skyroc ket your c a reer, etc .). 

3. Next, list the  ing red ient s o r mat e ria ls ne eded  fo r the 
finishe d  p roduc t.  

4. The n, g ive  the  d irec tions in numbered  steps o r in severa l 
sho rt p arag rap hs. 

5. End  your a rtic le with a c onc lud ing  pa rag ra ph. What  
c an the  read er do  no w that  he / she  kno ws this rec ipe? 

 
That 's it . See  ho w easy it  c a n be to c reat e  a no the r g reat  
artic le? Try it  toda y. 
 
Here  a re two  exa mp les of the  how-to fo rma t: 
ht tp :/ / tinyurl.c om/ 37j6tb  an d  http :/ / tinyurl.c om/ 3d p fyz  
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The  purp ose of an  a rtic le is usua lly to  inform o r ent ertain, a nd  
many  good  ar tic les he lp  read ers solve a p rob lem. Our fav orite 
p rob lem-so lver fo rma t is the  Òwhat  do  to  whe nÓ a rtic le. 
 

  How to Write a  ÒWhat to Do WhenÓ Artic le 
 

1. First, c ome up  w ith a  c ompe lling  t itle  that  la ys out the  
p rob lem a nd  p romises a solution. Exa mp le : "What  to Do  
When Your Dog  Won't Stop  Barking  at  Othe r Dogs" 

2. Present  the  p rob lem in your first pa rag ra ph. Exa mp le: 
ÒEver feel like  a n outc ast in your own ne ighborho od  
bec au se  your dog  won't stop  barking  at  othe r d ogs 
whe n you tak e  him fo r a wa lk?Ó 

3. Next, te ll wha t NOT to  d o to  so lve  this p rob lem. This c an  
inc lude several  sentenc es o r pa rag rap hs. 

4. The n, inc lude a pa rag rap h or two that  exp lains what  to  
DO to  solve the  p rob lem. 

5. Finish the  ar tic le  w ith a  reminder of ho w the  informat ion 
is valuab le to  the rea der. Exa mp le : ÒNow that  you 
kno w what  to  d o to keep  Fido  from ba rking  at  o ther 
dogs, the  two  of you c an enjoy ma ny nic e  long  walks 
togethe r Ñ  an d  your ne ig hb ors won't run for c over 
whe ne ver the y see you c oming .Ó 

 
Peop le hav e  a ll so rts of p rob lems you c an  he lp  the m solve, so  
get busy with a  few  "what  to  d o whe n" artic les rig ht no w. 
 
HereÕs an  exa mp le  of a  Òwhat  to  d o whe nÓ art ic le : 
ht tp :/ / tinyurl.c om/ 2ju5jx  
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Man y valuab le an d  help ful a rtic les are  one s that  te ll a personal  
story rat her than g iving  instruc tions o r t ips. All you hav e to do to 
write a personal  story art ic le  is w rite  a  desc rip tive  title , te ll your 
story, an d  sum up  what  you lea rne d  from it o r ho w itÕs 
c hang ed  your worldview. 

 
Before You Write Your Personal Story 
 

The  personal  sto ry should  be  ab out your pe rsonal  experienc e, 
but be sure you rec og nize the  d ifferenc e between a  pe rsonal  
story a nd  a  too-personal  sto ry. 
 

!  Too personal: Why Divo rc ing  My Che at ing  Basta rd  of a 
Husb an d  Was the  Best Thing  I Ever Did  (Even Tho ug h IÕll 
Never Get That  20 Yea rs Bac k) 
 

Probably  okay: How Refusing  to Ac c ep t Inf idelity Gav e  
Me Self-Confidenc e  I Never Had  Befo re 
 

Your sho rt personal  sto ry is a  g reat  opp ortunity to shar e  your life 
experienc es w ith othe rs who  may  bene fit , but d onÕt forget that  
your c lients a nd  c ustomers c ould  rea d  it, too . Remain 
p rofessiona l and  donÕt sub mit an  a rtic le you think you c ould  
reg ret lat er. 
 
Here  a re two  exa mp les of pe rsona l story a rtic les: 
ht tp :/ / tinyurl.c om/ 2nm5q t and  http :/ / tinyurl.c om/ 358kat   
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If youÕre  like  most p eop le, youÕve  rea d  at  least a  few art ic les 
that  warn rea ders ab out some sort of trap . In a  Òtrap s a rtic le ,Ó 
your int rod uc tory pa rag ra ph sho uld  exp la in the  sp ec ific  tra ps 
that  ma ny peop le  fal l into  rega rd ing  some spec ific  event  o r 
situat ion.  
 

  How to Write a  ÒTrapsÓ Artic le 
 

1. First, c raf t a  title  tha t desc ribes the  situat ion a nd  how 
many  trap s youÕre  tac kling : Exa mp le : "10 Tra ps to Avo id  
When Dieting ." 

2. Next, int rod uc e the  top ic  p review  for the rea der how 
dang erous the  situat ion c an  be  if he  isnÕt p rep ared . 

3. The n, list the  tra ps an d  ho w to av oid  eac h one . You 
c an use a bulleted  list, a numbered  list, o r sho rt 
parag rap hs with sub he a d ing s. 

4. Conc lude the  ar tic le  w ith a n assura nc e to the  rea der 
of how saf ely he  w ill be  a b le  to  av oid  these tra ps now 
that  he  is a wa re of the m. 

 
No  mat te r what  busine ss youÕre  in, you kno w a bout some trap s 
that  your c ustomers ma y run into . So , ad d  the m to that  list of 
artic les we  sta rted  on da ys 1 an d  2. Now, c rank  up  your 
c ompute r an d  star t writing  tho se  a rtic les! 
 
Here  a re two  exa mp les of Òtrap sÓ art ic les: 
ht tp :/ / tinyurl.c om/ 32av q3 an d  http :/ / tinyurl.c om/ 3arqg p   
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Here's a tip  for writ ing  a  quic k an d  easy a rtic le  fo r an art ic le  
d irec tory: Interview  someone  in your area o f foc us. For 
exa mp le , if you write ab out pets, interview a pet sho p  owne r o r 
someone  who  runs a  pet-sitting  se rvic e   
 
The  pet-sitting  se rvic e  owne r might  just g ive you enough 
info rmat ion to  w rite  a n art ic le  c al led  "Hiring  a Pet Sitter: 5 
Reasons to Leav e  Your Pets in the  Comfort of The ir Own Home 
This Holid ay  Season." You get the  idea.   
 

  Interview Tips 
 

¥ Mak e sure  your sub jec t is a n expert in he r fie ld . 
¥ Int rod uc e the  art ic le  w ith a  b rief summary of your 

sub jec tÕs b ac kground  to estab lish he r au tho rity. 
¥ Be sure to p ut the  keywords ea rly in your t itle  Ñ  a nd  

donÕt forge t, your sub jec tÕs na me is a b ig  keyword . 
 
Sta rt thinking  of who  you c ould  inte rview for an  e-zine  a rtic le. 
The n, e-mai l this pe rson an d  ask for the  interview . Next, 
c ompose  a  list of questions to  sub mit via e-mai l. 
 
Format ting  a n inte rview  a rtic le  is ea sy: int ro, question an d  
answer, an d  c onc lusion. The  inte rview  is a  simp le , yet p owerful, 
artic le format . Try a  c oup le , an d  hav e  fun with the m! 
 
HereÕs an  exa mp le  of a n inte rview art ic le : 
ht tp :/ / tinyurl.c om/ 36sgz4  



www.lka rtic lecha llenge.com 

da y 10 
 
 

 
Hav e  you c reat ed  a Òtop  10Ó list yet a s one  of your a rtic les fo r 
the  art ic le d irec to ries? If no t, what  are you waiting  for? E-zine  
pub lishe rs a nd  read ers love  top  10 lists. And , the y're easy to 
write, so  you sho uld  love the m too. 
 
You c a n write a top  10 list a bout just ab out a nything . Here  a re 
some exa mp les: 

¥ Top  10 Rea sons fo r Loving  the  Free la nc e Write r's Life! 
(ht tp :/ / t inyurl.c om/ yp 585v)  

¥ Top  10 Writing  Mistak es Mad e  By New Child ren's Write rs 
(ht tp :/ / t inyurl.c om/ yp jrkf)  

¥ 10 Wa ys to Man ag e Stress (ht tp :/ / t inyurl.c om/ 2b rf8c ) 
 
If you c an Õt think of 10 thing s, donÕt p ani c . Top  5, 7, 9, any  
number of things are  a ll fav o rites with rea ders and  ed ito rs al ike.  
 
Some write rs like  to  fo llow the  Dav id  Letterman  fo rmat  an d  
c ount  bac kwa rds to 1, an d  o the rs like to g o in ord er start ing  
with 1. Eithe r way , start w ith a n int rod uc to ry pa rag rap h a nd  
wrap  it  up  at  the  end . 
 

  ÒTopÓ List Tips 
 

¥ Put the  numeral  10 in your title  instea d  of w riting  it. 
¥ Use a numbered  list ra the r than  p arag rap hs or b ullets. 
¥ DonÕt be  a fra id  to  be  funny  o r p ic k the  top  worst o f 

something  instead  of the  top  best. 
 
Put on your "thinking  c ap " tod ay  an d  sta rt c rea ting  a  top  10 list. 
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Now that  you hav e  a  few solid  ar tic le  fo rmat s und er your belt 
and  know ho w to write  a  g reat  au tho r resourc e  box, le tÕs ta lk 
ab out some othe r thing s you c an  do to mak e your a rtic le  
marketing  effec tive . 
 
When you sub mit your work to  a rtic le  d irec tories, inc lude  your 
pho to  in your p rofessiona l p rofile  whe never possib le. Whe n you 
inc lude your photo  in your p rofile, it  w ill a ppear  with eac h 
artic le you post. 
 
Your pho to g ives your a rtic les more  c red ib ility bec au se  read ers 
assoc iat e  an  ac tua l person with the  informat ion they a re  
rea d ing . Plus, your p ho to  will he lp  you beg in to c reat e a b ran d  
for yourself bec au se rea ders start rec ognizing  you the  more  
the y see your pho to posted  in d ifferent  p lac es. 
 

 Resourc e Box Reminders 
 
Your resourc e  box is c a lled  a resourc e  box bec au se it  sho uld  
be a  resourc e for your rea der. A free  e-book for jo ining  your 
mai ling  list one  g reat  op tion for a  resourc e box offer, like  the  
exa mp le  of Suza nne Õs effec tive  resourc e box from day  3. So  is 
a free rep ort o r t ips she et. Sav e a few  of your short artic les 
bac k and  c omb ine  the m int o a free e-book o r tips she et fo r 
this purpose.  
 
What ever you offe r ne ed s to b e re lat ed  to  the  info rmat ion in 
the  art ic le where  your resourc e box ap pea rs, a nd  sho uld  be  
valuab le to  the rea der Ñ  info rmat ion the y ac tual ly want . 
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da y 12 
 
 
 

Try writing  a rtic les in p airs tod ay . For exa mp le, tak e  a  long er 
artic le an d  d ivide  it  int o two  p arts a nd  sub mit it  as two  
sepa rat e  a rtic les, o r ind ic at e  that  the  a rtic le  is p art 1 an d  the  
othe r is p art 2. (Fo r an exa mp le, see  the  a rtic le pai r 
ht tp :/ / tinyurl.c om/ yu4c c g  an d  ht tp :/ / tinyurl.c om/ 2ehr2d .) 
 
Pic k a top ic  that  you a lread y kno w a g reat  deal  a bout a nd  
write two  re lat ed  art ic les a bout it . For exa mp le , if your expertise  
is in pet c are , for exa mp le , you c ould  write one  art ic le ab out 
the  merits of leav ing  your pets at  ho me w ith a  pet sitter a nd  a  
c ompa nion art ic le ab out thing s to do  to  mak e  it  easie r on your 
pet to  stay  at  ho me with a p et sitter while you're  a way . (For an 
exa mp le , see c omp ani on ar tic les ht tp :/ / tinyurl.c om/ 26za25 
and  ht tp :/ / tinyurl.c om/ 27t2c n.) 
 

 Getting More Miles Out of Every Artic le 
 
You c a n alway s go  b ac k an d  write a  c omp ani on p iec e to g o 
with a n art ic le  you wrote ear lie r. Mak e it  a  hab it to  look b ac k 
over your exist ing  ar tic les fo r ne w idea s. 
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da y 13 
 
 
 

Are  you writing  art ic les fo r a var iety of top ic  c at eg ories? If so , 
be sure  that  with eac h a rtic le  you c ha ng e your resourc e  box 
to mak e  a n ap propriat e  offe r or resourc e to the  read er fo r that  
par tic ular  c at egory. 
 
For exa mp le , Suza nne  often sub mits rec ipes or food  tips. With 
tho se  a rtic les, he r resourc e  box sa ys tha t she 's owner of the  
Three Ang els Gourmet Compan y an d  she  te lls rea ders to  visit 
he r website  to  rec e ive he r free e-book 50 Fab ulous Food  Tips, 
Rec ipes, an d  Ideas for Easy Entertaining . 
 
We both sub mit art ic le  a bout w rit ing . Suza nne  usual ly uses he r 
resourc e box fo r writing -relat ed  a rtic les to d ra w read ers to 
ht tp :/ / www.working write rsc oac h.c om/  an d  offe rs the m two  
free e-books fo r writers, whe reas Kristen d irec ts he r rea ders to  
he r va rious b log s on busine ss, he a lth, pets, and  writing  to 
inc rease  the ir respec tive  traf fic  a nd  subsc ribe r base. 

 
Beware of Brand Dilution 
 

Writing  in a  va riety of c at eg ories c an  he lp  you get ne w read ers 
and  inc rease your c ha nc es of an  a rtic le  b eing  p ic ked  up  by 
ano the r p ub lic at ion. But the reÕs also a d ra wbac k: It c an  d ilute 
your "b ra nd ."  
 
For exa mp le , if Suza nne  has 60 a rtic les al l ab out writing , she  
has an  extremely strong  b ran d  a s a writing  expert. But if she  
has 30 ab out w riting , 20 ab out food , a nd  10 misc ellane ous 
artic les, he r b ran d  is less c lear . 
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 Use Artic le Marketing As Part of an Overall Strategy 
 
To  av o id  d ilut ing  your b ran d , think a bout what  you want  to  
ac c omp lish with a rtic le marketing . If you want  to  b e kno wn as 
an expert in a pa rtic ula r fie ld , to  deve lop  a  p lat form in that  
area,  stic k w ith that  c at egory in the  beg inn ing . But if your goa l 
is p rac tic e writing  in a va riety of top ic  areas a nd  sho w read ers 
that  you c a n write  ab out a nything , g o fo r it.  
 
Eac h a rtic le  markete r has d ifferent  goa ls, a nd  a rtic le ma rketing  
c an bene fit virtua lly a ny busine ss end eav or. The  tric k is to use 
your a rtic les strat eg ic al ly to reac h your goals. 
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da y 14 
 
 
 

ItÕs been two  weeks sinc e  you sta rted  this 21-da y c ourse , so 
you sho uld  hav e  at  least a few  a rtic le out the re  in the  
d irec tories. Are  you c he c king  your a rtic le rep orts to see  ho w 
the yÕre  perfo rming ? 
 

 Remem ber to Check Your Reports 
 
www.Ezine Artic les.c om offe rs a  va riety o f metric s a bout ho w 
your a rtic les are b eing  used  onc e  you sub mit the m, inc lud ing  
ho w ma ny times theyÕve been viewed , ho w man y times 
various links hav e  been c lic ked , a nd  whe the r rea d ers hav e  
rat ed  the m. To see this informat ion, fo llow  the se steps: 

¥ Log  in to your ac c ount . 
¥ Clic k the Autho r Resourc es tab . 
¥ Clic k My Artic le  Reports. 

 

  Stay Inform ed With Google Alerts 
 
To  see where  your a rtic les are  a ppearing  online , sign up  for a  
Goog le  Ale rt at  www.goog le.c om/ a lert fo r the  title  of eac h 
artic le. ItÕs free , an d  every day  youÕll rec e ive an  e-mai l lett ing  
you kno w whe re  your a rtic les hav e  been used . You c a n also  
use Goog le  Ale rts w ith your na me and  othe r key p hra ses. 
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As you c reat e  more art ic les, keep  thinking  a bout who  it  is you 
wa nt  to at trac t as a rea der. Who  d o you want  to  lead  bac k to  
your site(s), a nd  why do  you wa nt  to lea d  the m there? 
 
Idea lly, you sho uld  hav e something  to  sell a t your site, suc h a s 
your se rvic es, a p rod uc t, a n online  c ourse, etc . Or, you c ould  
just lea d  peop le  b ac k to  your site right  now to  get the m to sign 
up  for your ma iling  list. If you sta rt c reat ing  a  list no w, onc e  you 
do hav e  a  p roduc t or se rvic e  to  offe r, you'll al rea d y hav e a 
g reat  list o f p otent ia l c ustomers. 
 
Art ic le  w rit ing  is just one  p iec e  of the  ma rketing  puzzle that  
he lps you deve lop  a  b usine ss, o r, fo r many  p eop le, a  free lanc e 
writing  c a reer. Think of everything  you do  as a  p iec e of tha t 
puzzle Ñ  an d  mak e sure  a ll the  p iec es fit togethe r in some 
way . As we d isc ussed  in da y 13, ar tic le  ma rketing  sho uld  be 
par t of your overa ll ma rket strat egy. 
 
So , with that  in mind , whe n you c reat e  an  e-b ook with your 
artic les, b e sure  you inc lude  a  link to your website and / or b log  
at  the  bottom of eac h pag e  in the  e-book. 
 
Also, you c an  let othe r peop le  d istribute your e-b ooks fo r you 
Ñ  so you get more  read ers, an d  more  peop le  c oming  bac k to  
your sites. If you want  to al low this, be sure  to  p rint  something  in 
your e-b ook that  say s it's okay  to sha re  your e-book as long  as 
it is fo rwarded  in its ent irety. See  the  front of this e-book for a n 
exa mp le . 
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da y 16 
 
 
 

As you p ost ar tic les to  ezine ar tic les.c om, or a no the r artic le 
d irec tory, hav e a friend  o r busine ss assoc iat e rat e  the m fo r 
you. Art ic les w ith a  high rat ing  tend  to be  read , an d  p ic ked  up  
by ed itors, more  often tha n no nrat ed  a rtic les. 
 
Also, it's good  to  ha ve posit ive  c omment s ab out your a rtic les. If 
you pa rtic ipa te in the  Lieura nc e-King  Artic le Chal leng es eac h 
qua rter, tak e  some time  to  read  othe r p art ic ip ant sÕ art ic les 
and  mak e  p osit ive c omments a bout at  least a  few  of the m. It 
real ly doesn't tak e muc h t ime to rea d  a few  shorts artic les an d  
leav e  a  c omment. 
 

  Spread  the Love 
 
Today , when youÕre finishe d  with your a rtic le for the d ay , rea d  
some of the  art ic les in your c at eg ory an d  leav e  genuine, 
posit ive c omments on o the r au thorsÕ a rtic les; your c olleag ues 
will likely return the  fav or. 
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Afte r two  a nd  a  ha lf weeks of a rtic le marketing , you p robab ly 
hav e  a  few  p iec es you started  an d  ne ver finishe d . Today , look 
bac k through your files to see if you ha ve any  ma teria l you 
wro te ag es ag o  that  c ould  be smoothe d  into sha pe to  
bec ome a ne w artic le. 
 
If youÕre  hav ing  troub le  c oming  up  with idea,  revisit your list 
from da ys 1 an d  2 (you ha ve been keep ing  up  w ith it , rig ht?) 
and  see  if you c an Õt squeeze  a  few  more ideas out of it. 
 
An effec tive art ic le doesn't ne ed  to be muc h more than  a  list 
of re lat ed  ideas (tips, d irec tions, thing s to  av oid , etc .) with an  
int roduc tion and  a  c onc lusion. If you hav e  va lua b le a dvic e  to  
offer, you ha ve a valuab le art ic le . 

 
DonÕt Get Bogged  Down by Perfec tionism 
 

We kno w so man y would -be writers who  d on't finish thing s 
bec au se  the y are p erfec tionists an d  a re ne ver sa tisfied  w ith 
the ir work. Don't mak e  writing  a n art ic le  int o a b ig  deal . 
 
Your art ic le  doesnÕt ne ed  to  be  a n ep ic  no ve l Ñ  300 words is 
p lent y. Mak e a q uic k list of five  thing s you want  to write ab out, 
p ic k one , a nd  b an g  that  art ic le  out in one  sho t. Proof it an d  
the n sub mit it. No  end less ed iting  al lowed . 
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Did  you kno w that  just a bout every d ay  of the  yea r is a holida y 
or observa nc e of some sort? Try develop ing  a  list-b ased  a rtic le 
around  an upc oming  holiday  o r event . 
 

  Places to Find Holidays and Observances 
¥ Brownie loc ks (ht tp :/ / tinyurl.c om/ xx3d) Ð Da ily, monthly, 

and  weekly observanc es inc lud ing  wac ky and  little-
kno wn one s. 

¥ Nat Õl Heal th Observa nc es (ht tp :/ / tinyurl.c om/ ap r6g)  Ð 
US a wa rene ss day s, weeks, an d  mont hs. 

 
HereÕs an  a dded  perk fo r ho lid ay  re lat ed  art ic les - Unlike  a  
p rinted  mag a zine  that  w ill only feat ure  your a rtic le  in a  sing le  
issue , your ho lida y art ic les w ill remain at  ar tic le  d irec tories, an d  
be p ic ked  up  b y ed itors, yea r af te r yea r. 
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Cong rat ulat ions! WeÕre  a lmost at  the  end  of our 21-day  
c ourse , an d  by no w you must hav e  written at  lea st a  few  
artic les for a rtic le d irec to ries. Good  fo r you! 
  

  Repurpose Your Content for Maximum Results 
 
Think ab out c omp iling  some o f your re lat ed  a rtic les into a free  
e-book for peop le  who  sig n up  for your ma iling  list. Design a  
simp le , at trac tive c over a nd  may be  even c reat e a 3D g rap hic  
of the  b ook to post on your website or b log . 
 

 Presentation Counts 
 
An at trac tive g rap hic  will d raw  more  peop le  to  your e-books 
than  only a n op t-in box an d  the  t itle  of the  b ook(s). And  if your 
book is la id  out nic ely w ith c onsistent  fonts a nd  sp ac ing , 
peop le will foc us on the  c ontent  a nd  no t on an y lay out 
p rob lems the y might  enc ounte r.  
 
You c a n do it Ñ  so  get sta rted . 
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Today 's t ip  is ac tual ly a  remind er. By now you hav e  p rob ab ly 
written a  d ozen or so  g reat  art ic les. But what  is your p urpose  in 
marketing  the se  a rtic les? In othe r words, so what  if you hav e 
100 a rtic les at  www.Ezine Artic les.c om if you d on't hav e  a  
definite purpose for w rit ing  the m? 
 
And  whe re  does your purpose  c ome into p lay ? In your 
resourc e box, of c ourse . So, befo re  you sub mit a  ton o f ne w 
artic les to an  online  d irec tory, fig ure  out what  your purp ose is. 
What  do  you wa nt  read ers to do  whe n the y c lic k on that  link in 
your resourc e box?  

 
A Wim py Ca ll to Ac tion Means Wim py Results 
 

If your only c a ll to ac tion in your resourc e box is for read ers to 
visit  your b log  o r website , the n you're p roba b ly d isap p ointed  
that  you aren't g etting  more c lients from your a rtic les.  
 
However, if your c al l to  ac tion sa ys something  like  "visit  my 
website an d  find  out ho w to rec eive  two free  e-books fo r 
writers/ w idows/ nat ure  lovers/ you na me it he re," then you're 
p roba b ly thrilled  at  the  wa y your mai ling  list is g row ing , a nd  
you're mak ing  good  use  of the se artic les. 

 

 Stra tegy Is Key 
 
WeÕre  not trying  to beat  a  d ea d  horse, he re Ñ  weÕre  trying  to  
empha size exac tly how importan t it is fo r you to  hav e a 
purpose  fo r your art ic le ma rketing  effo rts. 
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So  tak e  a  few  minutes toda y to think ag ain a bout what  you 
wa nt  to ac c omp lish with your a rtic le marketing . Has your goal  
c hang ed  sinc e  the  beg inning  of this c ourse? Are  you using  
your a rtic les as we ll as you c ould  to start o r g row a  busine ss? 
 
Hav ing  a definite  purp ose , a nd  a  strong  c a ll to  ac tion (in your 
resourc e box), c an  mak e  a  b ig  d iffe renc e  in the  e ffec tivene ss 
of your a rtic les. Tha t wa y, you a ren't w riting  the se  artic les for 
Free. Instead , you're using  the m as a  free  way  to  market your 
p roduc ts a nd  se rvic es. 
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Cong rat ulat ions! Tod ay  is the  last da y of our 21-d a y c ourse  on 
effec tive art ic le  ma rketing . By no w you should  hav e written 
more tha n a dozen a rtic les for a rtic le d irec tories.  
 
Today , sta rt te lling  your friend s and  c o llea gues ab out your 
artic les an d  enc ourag e the m to use your art ic les in their 
ne wslette rs, e-zine s, an d  at  the ir websites a nd  b log s. If you  
hav e  your own b log  o r website , link to  your a rtic les an d  
ind ividua l au thor p ag e to d raw  a ttent ion to  your a rtic les. 
 
If you're tak ing  pa rt in an y of the  qua rte rly Lieuran c e-King  
Art ic le  Cha lleng es this year , you c a n also  exc hang e a rtic les 
with othe r writers who  hav e ac c ep ted  one  of the  Chal leng es. 
If you aren't tak ing  p art in a ny of the  Artic le Chal leng es (an d  
why not???), send  a n e-mai l to  Suzan ne  
(suzan ne @working writersc oac h.c om) or Kristen 
(kristen@kristenking freelanc ing .c om) to  let us kno w whe n you 
hav e  an  a rtic le that  we might  be  a b le to use for our sites! 
 
We ho pe you hav e enjoyed  the se 21 t ips fo r effec tive a rtic le 
marketing . And , sinc e it tak es 21 da ys to develop  a ne w hab it, 
you sho uld  now be  in the  ha b it of w riting  art ic les fo r effec tive 
artic le marketing . Here 's to your writing  suc c ess! 
 

Suza nne  Lieuranc e   
www.working write rsc oac h.c om 

 
Kristen King  

 www.kristenking free la nc ing .c om 
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ab out suza nne 
 

Lieuranc e-King  Artic le Challenge Co-
Host Suzanne Lieurance is a  fo rmer 
c lassroom teac he r, no w a full-t ime 
c hild renÕs a utho r, freelanc e  write r, a nd  
The  Working  WriterÕs Coac h. She  
teac he s c hild renÕs writ ing  for the 
Institute  of Child renÕs Lite rat ure  ba sed  in 
West Redd ing , Conne c tic ut. She  is a lso  

owne r of the  Three  Ang els Gourmet Comp any  
(ht tp :/ / www.threea ng elsgourmet.c om/ )  whose Òhe av enly 
gourmet mixesÓ are  av ai lab le at  gourmet food  sto res an d  g ift 
sho ps ac ross the  c ount ry. 
 
Suza nne  is the  a utho r of 15 p ub lishe d  books for c hild ren and  
has written art ic les fo r a var iety of mag azine s, ne wsletters, an d  
e-zine s like Fa mily-Fun, Kan sas City Wedd ing s, Instruc tor 
Mag a zine , New Moon fo r G irls, Child renÕs Writer, a nd  man y 
othe rs. As the  owne r of the  Three Ang e ls Gourmet Co ., 
Lieuranc e  offe rs d ai ly food  tips online  a nd  c ont ributes food  
artic les to a var iety of web  sites a nd  other online  p ub lic at ions. 
Lieuranc e  offe rs The  Working  WriterÕs Coac hing  Progra m, an  
intensive  8-weeks of pe rsonal  c oac hing , via te lec lass, e-ma il 
d isc ussion g roup , a nd  p rivat e e-mai l fo r w rite rs who want  to  
turn the ir love o f writing  into  a  pa rt-time  o r full-t ime  c areer. 
 
Contac t Suzan ne  at  suzan ne @working writersc oac h.c om. 
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ab out kristen 
 

Challenge Co-Host Kristen King  has more  
than  5 yea rsÕ experienc e  writ ing  an d  ed iting  
for busine ss a nd  p ub lic at ion, an d  he r c red it 
list inc ludes fic tion an d  nonf ic tion books, 
websites an d  b roc hu res, manu als, busine ss 
c ommunic at ions, ne wspa per a nd  mag a zine  
artic les, p oetry, short sto ries, an d  personal  
essay s. Her experienc e  inc ludes posit ions at  

ne wspa pers, a pa rent ing  mag azine , an  a wa rd -winning  literary 
mag a zine, an d  an  internat ional ly ac c la imed  med ic al  journal  
a mong  othe rs. Her p rofessiona l website, 
www.kristenking free la nc ing .c om, wa s na med a final ist in the  
2006 WriterÕs Digest Best WriterÕs Website Contest. 
 
Kristen b logs at É  
 

¥ Inkthinker (www .inkthinkerb log .c om) - Dishing  on the ins and  
outs of the freelanc e life 

¥ meow / b ark/ b log  (www.m eowb arkb log .c om) - What 
hap pens when pets outnumb er peop le  3 to  1 

¥ Lively Women (w ww.live lyw omen.c om) - Wom enÕs hea lth 
and  we llness inform ation you c an ac tua lly use 

¥ Biz Chic ks Rule (www .b izc hic ksrule.c om) - Who says itÕs a  
manÕs world? 

¥ LK Artic le  Cha llenge Blog  (www .lkartic lec ha lleng e.c om) - 
Help ing  writers suc c eed one artic le  a t a  time 

 
Contac t Kristen at  kristen@kristenking freelanc ing .c om. 
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ab out the c ha llenge 
 
 

The  Lieuranc e-King  Art ic le  Cha lleng e kic ked  off in Janu ary 
2007 with the  first New Yea rÕs Art ic le  Cha lleng e. Every quarte r, 
roug hly w ith the  start of eac h ne w sea son, Suzann e Lieuranc e  
and  Kristen King  lea d  a  g roup  of free la nc e writers in 
develop ing  the ir artic le marke ting  skills an d  build ing  writing  
p lat forms to  g row  the ir b usine sses. 
 
Altho ug h eac h write r sets ind ividual  goa ls, a ll of the Cha lleng e 
par tic ipant s work to  c omp lete  a  spec ific  number of a rtic les 
and  ea rn the c ove ted  Go lden PJs a wa rd  to  post on their b logs 
and  websites.  
 
Chal leng e  pa rtic ip at ion is free an d  open to  a nyone. The  writers 
par tak ing  in the  Cha lleng e enjoy c a ma ra derie through the  
g roup  e-mai l d isc ussion list an d  expert ad vic e and  Chal leng e  
upd at es on the  LK Artic le  Chal leng e  Blog  
(www.lkartic lec hal leng e.c om).  
 
Would  you like  to  pa rtic ip at e in the  ne xt round  of the  LK Artic le 
Chal leng e? Visit  the  b log  an d  sign up  using  the  fo rm at  the  top  
of the  p ag e . WeÕll see  you the re! 

 


